DEPARTMENT OF INFORMATION TECHNOLOGY & AIML

EVENT NAME: Paper Presentation
Event Description:

Teams are required to submit their research papers in the correct format via email. If selected,
participants must send a soft copy of the full paper along with a scanned copy of their College ID card to
the provided email address.

- Team Structure: 4 members per team.

- Rules:

- Selected participants will be notified via email.

- Presentations will be evaluated based on originality, research quality, and presentation skills.

EVENT NAME: W3War
Event Description:
In this web development event, participants will create a website from scratch within a set time
frame. Both coding and no-code platforms are allowed, but pre-built websites are not permitted.
- Participation: Individual.
Rules:
- Participants must bring their own laptops.
- The website must be developed within 1 hour.
- Marks will be awarded based on:
- Device responsibility
- Website interface and design
- Articulation of the website's purpose and content.

EVENT NAME:Wonder Query
Event Description:
This event tests participants' knowledge and skill in database querying. There are two rounds:

Round 1:
- Participants will answer MCQ questions related to query languages.
- Mode: Pen and Paper.
- Time: 20 minutes.
Round 2:
- The top 20 participants from Round 1 will proceed to this round.
- Participants will be provided with a relational model and schema, and they must query the database to
retrieve required information.
- Marks will be based on query efficiency and completion time.
- Time: 40 minutes.

- Participation: Individual.

EVENT NAME : Technology Diggers
Event Description:

Participants will create a PowerPoint presentation using Al tools, with the topic provided on the spot.
Presentations will be evaluated based on design, effects, content quality, and prompt relevance.
- Participation: Individual.

Rules:

- Participants must bring their own laptops.

- The time for creating the PowerPoint presentation is 30 minutes.

- Marks will be awarded for:

- Design

- Effects

- Content

- Prompt adherence.



